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Advertising revenues spurred by strong ratingsPoint

1

Point

2 
Non-broadcasting businesses showed solid trends

Triple Crown title for fiscal and annual 2017 for terrestrial broadcasting
Advertising revenues remained robust for Time but slowed down for Spot, 

although decline was kept at a minimum

FY2017 Highlights

Point

3 
Group company accomplishment

Movies like �Memoirs of a Murderer,� �Mary and the Witch�s Flower,� �DESTINY 
Kamakura Story�
Events like �Disney Art Exhibition,� �Satomi Hakken den 2017�
International businesses like drama sales to China and format sales
Internet business

Hulu subscriber base topped 1.7 million at the end of the fiscal year despite 
some issues related to the system upgrade



Final FY of �Change65� (65th anniversary Mid-Term Management Plan)Point

1

Point

2 
Grow ICT Strategy 

Established a new ICT Strategy Division (as part of corporate reorganization)
Maximize value of content
Bolster video streaming businesses like AVOD, Hulu and other SVOD platforms
Create new businesses that utilize ICT
Promote use of ICT in working-style reform initiatives

Generate broadcasting income through high-quality content
Propel new businesses (incl. investments) and business improvement programs
Business opportunities that commemorate 65th anniversary
Complete �Bancho Studio� construction at Kojimachi district
Grow international businesses

Management Policy 2018
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Consistent chart-topper in all time slots and regions

Top viewer rating for Platinum category for 3 consecutive years

Triple Crown victory for 24 out of 26 Nippon TV regional network broadcasters

Successfully captured viewership of demographic most targeted by our sponsors

Viewer Ratings

Came in over 2 points ahead of 2nd placer in Prime Time and Golden Time!

Captured weekly Triple Crown 48 times in 2017 to set a record for commercial broadcasters

Triple Crown winner for 53 consecutive months from Dec 2013 to Apr 2018

Point
1

As of April 30, 2018

Nippon TV wins fiscal Triple Crown title 4 consecutive years!

Point
2

Point
3

On track for annual year 2018 Triple Crown title victory!



Viewer Ratings (Fiscal Year)

1. In order of digital channel, from left
2. Source for household viewership (Kanto region): Video Research
3. Period of comparison: April 04, 2016 � April 2, 2017

(Unit: %) Nippon TV EX TBS TX CX
Difference
from EX 

(YoY)
HUT

All Day 8.1 7.4 6.3 2.8 5.7 +0.7 40.8 

6:00 to 24:00 (-0.3) ( 0.1) (+0.2) ( 0.0) ( 0.0) (-0.4) (-0.2)

Prime Time 12.0 10.0 9.8 6.2 7.7 +2.0 58.2 

19:00 to 23:00 ( 0.1) (-0.6) (+0.1) ( 0.0) (-0.3) +0.7) (-0.5)

Golden Time 12.4 9.9 9.9 6.6 7.8 +2.5 60.7 

19:00 to 22:00 ( 0.2) (-0.4) (+0.1) ( 0.1) (-0.2) (+0.6) (-0.2)

Non-Prime Time 7.0 6.7 5.3 1.9 5.2 +0.3 35.9 

All Day - Prime Time (-0.4) (+0.3) (+0.2) ( 0.0) ( 0.1) (-0.7) ( 0.0)

Platinum Time 6.5 5.4 4.5 2.6 3.8 +1.1 28.5 

23:00-25:00 (-0.5) (-1.0) ( 0.0) (-0.1) (-0.3) (+0.5) (-1.9)

April 03, 2017 � April 01, 2018



FY2018 Programming Policy

No changes to Prime Time and Golden Time (except dramas); 
prioritize regular programs

Win household and core Triple Crown; be most trusted news outlet

Overhaul in Oct 2017 with new announcer Asami Miura and bolster news
ҜHousehold rating part 1: +0.5%; part 2: +0.4% (2017 1H vs 2H)

Accomplish brand safety, data enhancement, content improvement, creator talent 
development, and information accessibility optimization to become the trusted 
news and information organization that relentlessly delivers programming that 
addresses the needs of the public

�SUKKIRI!!�

�Hirunandesu!�
Renewal in Oct 2017 into a show that recommends new lifestyles in Japan
ҜHousehold rating -0.1% (2017 1H vs 2H) Increase in viewership from youth

�ZIP!� Studio renewal in Apr 2018 increased information volume and mobility

Increase value of terrestrial TV across entire nationwide network

No changes to Prime Time and Golden Time for 2 years running (except dramas)
Continued innovation within existing programs to create a rock-solid timetable 
effectively and efficiently

Improve programs for All Day timeslotPoint
1

Point
Ễ

Point
ễ

Point



FY2018 Programming Policy
Enhance multi-platform content rollout and continue promoting 
comprehensive programming strategy that includes online streaming

ẈMaximize value of Nippon TV Group�s content by placing IP (intellectual property) at 
core of program development

Point

� �HIGH & LOW� project leverages all platforms to
yield income from TV and non-broadcasting
areas like movies, live concerts, and events

ẈContinue rolling out content, with Sunday drama as a showcase, on multiple platforms

�Enhance terrestrial TV and online (AVOD, SVOD) multiplatform delivery
Jan 2018 drama series �Kiss that Kills� made available for  AVOD catch-up viewing,   
with spinoff version of each episode also offered on Hulu. SNS usage also expanded 
reach to younger generations

ẈComprehensive programming strategy: 
BS strategy enhancement

�Vast programming improvement at BS Nippon Corporation based on comprehensive 
strategy that re-assesses target audience for every timeslot in order to gain viewership
60.4% of Golden Time and Prime Time programs underwent improvements
Weekdays 9 pm, Sat & Sun 10 pm slots: original content focusing on hobbies
Weekdays 11 pm: programming that appeals to a wide demographic, like anime and 
entertainment shows



1. In order of digital channel, from left
2. Source for household viewership (Kanto region): Video Research 
3. Period of comparison: January 02, 2017 � May 07, 2017

2018 Annual Viewer Ratings

(Unit: %)
Nippon 

TV
EX TBS TX CX Difference vs

2nd place HUT

All Day 8.1 7.7 6.5 2.8 5.6 +0.4 41.3

6:00 to 24:00 (-0.4) (+0.2) (+0.2) ( 0.0) (-0.2) (-0.6) (+0.3)

Prime Time 11.8 10.7 10.1 6.2 7.6 +1.1 58.7

19:00 to 23:00 (-0.2) (+0.2) ( 0.0) ( 0.0) (-0.3) (-0.4) (+0.2)

Golden Time 12.3 10.8 10.2 6.7 7.7 +1.5 61.5

19:00 to 22:00 ( 0.0) (+0.6) ( 0.0) (+0.1) (-0.3) (-0.6) (+0.6)

Non-Prime Time 7.1 6.9 5.5 1.9 5.1 +0.2 36.4

All Day - Prime Time (-0.3) (+0.3) (+0.2) (+0.1) (-0.1) (-0.6) (+0.5)

Platinum Time 6.4 5.4 4.6 2.5 3.7 +1.0 28.4

23:00 to 25:00 (-0.5) (-0.7) (+0.2) (-0.1) (-0.2) +0.2) (-0.9)

January 01, 2018 � May 06, 2018
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FY2017 Consolidated Financial Results

Net sales increase driven mainly by non-broadcasting revenues from Nippon TV, subscription fee growth 

from HJ Holdings, and establishment of ACM as a subsidiary at the end of last period. Operating profit 

declined primarily due to increase in depreciation and increase in book value of HJ Holdings content. 

Recurring profit grew as a result of increased dividend income accounted through the equity method 

(negative goodwill). Net income decreased due to booking of impairment loss from NTV IT Produce.

(Unit: Million Yen) FY2016 FY2017
change

(%)

Net Sales 416,704 423,663 1.7

Operating Profit 52,526 50,964 (3.0)

Recurring Profit 58,130 61,239 5.3

Net Income attribute to 
owners of the parent 40,786 37,416 (8.3)
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Net Sales Year-Over-Year Change Components

Net sales FY2016 Nippon TV
(Content
Business
Sales ) 

NTV Service TATSUNOKONippon 
Television 
Music 

Adjustment Net sales FY2017Nippon TV
(TV 
advertising 
revenue) 



Recurring 
profit
FY2016

Nippon TV 
broadcasting 
business balance of 
payments (includes 
mgmt fee)

Nippon TV non-
broadcasting 
business balance of 
payments

BS increase
(operating profit)

HJ decrease
(operating loss)

Investment loss per 
equity method

Received 
dividend 
increase

Others Recurring profit
FY2017

Recurring Profit Year-Over-Year 
Change Components


